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3.8 PHOTOGRAPHY GUIDELINES

Evergreen photography should evoke feelings of community and creativity. The focus should be on the interaction between
students and faculty, students working with other students, and students interacting with the wider world. Given Evergreen’s
focus on the natural world, photos should embrace the lushness and tactile moments nature provides. Photography should feel
genuine and in the moment versus posed and unnatural.

Photographers should highlight and elevate the joy and beauty in the everyday. Use of natural light is strongly recommended.
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3.8 PHOTOGRAPHY GUIDELINES

Show students at work Show diverse students collaborating, Capture teaching moments
with an equal field of focus
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Capture intimate moments around campus ~ Showcase the beauty of the campus Include activities and spots off campus

Get close and focus on the subject Show interaction with nature Show unique on-campus events

Full Guide V.1.0
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’] O 3.9 FOR MORE INFORMATION

INTRODUCTION If you have a need that has not been covered in this guide, please contact Marketing
and Communications at marketing@evergreen.edu or (360) 867-6644.

20

BRAND
PLATFORM

30

ELEMENTS
OF THE VISUAL
IDENTITY SYSTEM

24 Evergreen Brand Standards and Guidelines






the
evergreen
state college

2018




